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Websites	
  are	
  created	
  for	
  a	
  vast	
  range	
  of	
  specific	
  purposes.	
  Farkas	
  &	
  Farkas	
  
(2002:5)	
  describe	
  eight	
  categories:	
  

  Education	
  
  Entertainment	
  
  Providing	
  news,	
  public	
  information,	
  and	
  specialised	
  information	
  
  E-­‐commerce:	
  Promotion/selling/support	
  
  Web	
  portals	
  
  Persuasion	
  
  Building	
  and	
  sustaining	
  community	
  
  Personal	
  and	
  artistic	
  expression	
  

  What	
  is	
  an	
  audience	
  and	
  how	
  do	
  you	
  define	
  its	
  needs?	
  
  What	
  are	
  the	
  access	
  issues?	
  
  Whom	
  are	
  you	
  trying	
  to	
  reach?	
  
  What	
  are	
  you	
  trying	
  to	
  get	
  them	
  to	
  do?	
  
  What	
  cultural	
  mechanisms	
  will	
  be	
  useful	
  in	
  achieving	
  those	
  

goals?	
  
  What	
  will	
  you	
  need	
  to	
  build	
  the	
  meanings	
  that	
  tie	
  you	
  and	
  

the	
  audience	
  together?	
  
  How	
  will	
  you	
  demonstrate	
  the	
  authenticity	
  of	
  your	
  site?	
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  Look	
  for	
  design	
  ideas	
  you	
  can	
  borrow	
  or	
  
adapt	
  

  Embrace	
  conventions	
  that	
  help	
  users	
  
understand	
  how	
  the	
  website	
  works	
  and	
  that	
  
help	
  them	
  to	
  achieve	
  their	
  goals	
  

  (World	
  Wide	
  Web	
  Consortium)	
  
  Look	
  to	
  change	
  accepted	
  practices	
  that	
  are	
  
inefficient	
  or	
  irritating	
  through	
  overuse	
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  THE	
  SURFACE	
  PLANE	
  
  The	
  theme	
  is	
  the	
  core	
  message	
  that	
  connects	
  
your	
  website	
  to	
  your	
  audience.	
  

  It	
  will	
  be	
  expressed	
  in	
  your	
  project’s	
  content:	
  
the	
  words,	
  images	
  and	
  overall	
  appearance.	
  

  Style	
  and	
  content	
  are	
  closely	
  connected.	
  
  “Mood”	
  is	
  related	
  to	
  style	
  but	
  focuses	
  on	
  the	
  
overall	
  effect	
  rather	
  than	
  on	
  specific	
  
techniques.	
  

  Sketch	
  out	
  some	
  ideas	
  for	
  designs,	
  colours,	
  
images	
  –	
  what	
  overall	
  style	
  do	
  you	
  want	
  to	
  
achieve?	
  

  Colour	
  palettes	
  &	
  Typography	
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  Alignment	
  –	
  stick	
  with	
  the	
  same	
  one	
  throughout	
  
  Proximity	
  –	
  keep	
  things	
  that	
  go	
  together	
  close	
  to	
  

each	
  other	
  
  Repetition	
  –	
  maintain	
  thematic	
  continutiy	
  to	
  

identify	
  site	
  
  Contrast	
  –	
  create	
  focal	
  point	
  through	
  contrast	
  
  Spellcheck	
  –	
  attention	
  to	
  detail	
  means	
  audience	
  

trusts	
  your	
  accuracy	
  in	
  other	
  things	
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Start
NON-LINEAR SCRIPT DEVELOPMENT

creativity
technology

SCRIPT
Concept Development

Creative/Technical Constraints
Multimedia Team Roles

STORY-BOARDING
Mapping of content

Digital Assets
Image/ Text/ Sound

PRODUCTION
Creating the Content

Assembling the Digital Assets
Authoring with Software Tools
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Traditional	
  narrative	
  
structure	
  	
  
begin/	
  middle/	
  end	
  

“navigable”	
  text	
  
analogous	
  to	
  the	
  “journey”	
  

‘realtime’audience	
  
readership/	
  cinema	
  

Online	
  participant	
  
subjective	
  pathway	
  through	
  
digital	
  material	
  

Linear	
  text	
  
“passive”	
  

Active	
  construction	
  of	
  the	
  
text	
  multiple	
  perspectives	
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Screen A Screen B Screen C Screen E Screen D 

Screen A Screen B Screen C Screen D 

Start 

b 
c a 
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A B 

Aa Ab Ba Bb 

Start 
MAIN MENU 



18 

MAIN  
MENU 

MODELS FOR CONCEPT DOCUMENT BLOWINʼ AT THE ROCCO#

Movement	
  
1	
  

VALSE	
  

Movement	
  
2	
  

FREE	
  KATA	
  

Movement	
  
5	
  

PASSION	
  DANCE	
  

Movement	
  
6	
  

RASPUTIN	
  

Title	
  Sequence	
  
360	
  degree	
  panoramic	
  	
  
surface	
  of	
  the	
  smoky	
  	
  
El	
  Rocco	
  jazz	
  cellar	
  

Re-­‐playable	
  intro	
  sequence	
  	
  
The	
  Detective	
  

Movement	
  
3	
  

JUNGLE	
  JUICE	
  

Movement	
  
4	
  

CLOUDS	
  

Movement	
  
7	
  

FALLEN	
  FLOWERS	
  

SOLUTION	
  
Criminal	
  Situation	
  
Detective	
  solves	
  	
  
case	
  of	
  betrayal	
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Path (1) Movement # 1 –  
VALSE  Kings Cross &  
Bohemian Sydney 

Path (2) Movement # 2 –  
FREE KATA Crest of Freedom 

Path (3) Movement # 3 
JUNGLE JUICE  
International Influences  
on Australian Jazz 1968 

Pathway (4) Movement # 4 –  
CLOUDS  Australia 1968  
Iconic Cultural Imagery 

Path (5) Movement # 5 –  
PASSION DANCE Serge Jr.  
& Tina meet on the Ship 

Path(6) Movement # 6 –  
RASPUTIN  
Diasporic Music Memories 

Path(7) Movement # 7 –  
FALLEN FLOWERS 

Path (8) Movement # 8 –  
SERGERY 

Main Menu 

Return to 
Main Menu 

Evaporating Branch 

Crisscross Branches 

Forking Branches 

Branch A Branch B Branch C 
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Start 

Stop Continue 

Stop Continue 

Stop Continue 

FINISH 

  Key	
  issues	
  
	
   	
  -­‐	
  Authority	
  
	
   	
  -­‐	
  Accuracy	
  	
  
	
   	
  -­‐	
  Objectivity	
  
	
   	
  -­‐	
  Currency	
  
	
   	
  -­‐	
  Coverage	
  

Alexander	
  &	
  Tate	
  (1999)	
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  Informational	
  	
  

	
  Purpose	
  is	
  to	
  present	
  factual	
  information.	
  URL	
  often	
  ends	
  with	
  edu.au	
  or	
  
gov.au	
  

	
  Australian	
  Bureau	
  of	
  Statistics	
  

  Advocacy	
  

	
  Sponsored	
  by	
  an	
  organisation	
  attempting	
  to	
  influence	
  public	
  opinion.	
  
URL	
  often	
  ends	
  with	
  org.au	
  

	
  Amnesty	
  International	
  

  Informational	
  
1.  Is	
  it	
  clear	
  who	
  is	
  responsible	
  for	
  the	
  

contents	
  of	
  the	
  page?	
  
2.  Is	
  there	
  a	
  link	
  to	
  a	
  page	
  describing	
  the	
  

purpose	
  of	
  the	
  sponsoring	
  
organisation?	
  

3.  Is	
  there	
  a	
  way	
  of	
  verifying	
  the	
  
legitimacy	
  of	
  the	
  page’s	
  sponsor?	
  That	
  
is,	
  is	
  there	
  a	
  phone	
  number	
  or	
  postal	
  
address	
  to	
  contact	
  for	
  more	
  
information	
  (simply	
  an	
  email	
  address	
  is	
  
not	
  enough)	
  

4.  Is	
  it	
  clear	
  who	
  wrote	
  the	
  material	
  and	
  
are	
  the	
  author’s	
  qualifications	
  for	
  
writing	
  on	
  the	
  topic	
  clearly	
  stated?	
  

5.  If	
  the	
  material	
  is	
  protected	
  by	
  
copyright,	
  is	
  the	
  name	
  of	
  the	
  copyright	
  
holder	
  given?	
  

  Advocacy	
  
1.  Is	
  it	
  clear	
  what	
  organisation	
  is	
  

responsible	
  for	
  the	
  contents	
  of	
  the	
  
page?	
  

2.  Is	
  there	
  a	
  link	
  to	
  a	
  page	
  describing	
  the	
  
goals	
  of	
  the	
  organisation?	
  

3.  Is	
  there	
  a	
  way	
  of	
  verifying	
  the	
  
legitimacy	
  of	
  the	
  organisation?	
  That	
  is,	
  
is	
  there	
  a	
  phone	
  number	
  or	
  postal	
  
address	
  to	
  contact	
  for	
  more	
  information	
  
(simply	
  an	
  email	
  address	
  is	
  not	
  enough)	
  

4.  Is	
  there	
  a	
  statement	
  yhat	
  the	
  content	
  of	
  
the	
  page	
  has	
  the	
  official	
  approval	
  of	
  the	
  
organisation?	
  

5.  Is	
  it	
  clear	
  whether	
  this	
  is	
  a	
  page	
  from	
  
the	
  national	
  or	
  local	
  chapter	
  of	
  the	
  
organisation?	
  

6.  Is	
  there	
  a	
  statement	
  giving	
  the	
  
organisation’s	
  name	
  as	
  copyright	
  
holder?	
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  Informational	
  
1.  Are	
  the	
  sources	
  for	
  any	
  factual	
  

information	
  clearly	
  listed	
  so	
  they	
  can	
  be	
  
verified	
  in	
  another	
  source?	
  

2.  Is	
  the	
  information	
  free	
  of	
  grammatical,	
  
spelling	
  and	
  other	
  typographical	
  errors	
  
(these	
  kinds	
  of	
  errors	
  not	
  only	
  indicate	
  
a	
  lack	
  of	
  quality	
  control,	
  but	
  cam	
  
actually	
  produce	
  inaccuracies	
  in	
  
information).	
  

3.  Is	
  it	
  clear	
  who	
  has	
  the	
  ultimate	
  
responsibility	
  for	
  the	
  accuracy	
  of	
  the	
  
content	
  of	
  the	
  material?	
  

4.  If	
  there	
  are	
  charts	
  and/or	
  graphs	
  
containing	
  statistical	
  data,	
  are	
  the	
  
charts	
  and/or	
  graphs	
  clearly	
  labelled	
  
and	
  easy	
  to	
  read?	
  

  Advocacy	
  
1.  Are	
  the	
  sources	
  for	
  any	
  factual	
  

information	
  clearly	
  listed	
  so	
  they	
  can	
  be	
  
verified	
  in	
  another	
  source?	
  (If	
  not	
  the	
  
page	
  may	
  still	
  be	
  useful	
  to	
  you	
  as	
  an	
  
example	
  of	
  the	
  ideas	
  of	
  the	
  
organisation,	
  but	
  it	
  is	
  not	
  useful	
  as	
  a	
  
source	
  of	
  factual	
  information).	
  

2.  Is	
  the	
  information	
  free	
  of	
  grammatical,	
  
spelling	
  and	
  other	
  typographical	
  errors	
  
(these	
  kinds	
  of	
  errors	
  not	
  only	
  indicate	
  a	
  
lack	
  of	
  quality	
  control,	
  but	
  cam	
  actually	
  
produce	
  inaccuracies	
  in	
  information).	
  

  Informational	
  

1.  Is	
  the	
  information	
  provided	
  as	
  a	
  
public	
  service?	
  

2.  Is	
  the	
  information	
  free	
  of	
  
advertising?	
  

3.  If	
  there	
  is	
  any	
  advertising	
  on	
  the	
  
page,	
  is	
  it	
  clearly	
  differentiated	
  
from	
  the	
  informational	
  content?	
  

  Advocacy	
  

1.  Are	
  the	
  organisation’s	
  biases	
  clearly	
  
stated?	
  

2. 	
  If	
  there	
  is	
  any	
  advertising	
  on	
  the	
  
page,	
  is	
  it	
  clearly	
  differentiated	
  
from	
  the	
  informational	
  content?	
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  Informational	
  
1.  Are	
  there	
  any	
  dates	
  on	
  the	
  page	
  to	
  

indicate	
  –	
  when	
  the	
  page	
  was	
  
written?,	
  when	
  the	
  pages	
  was	
  first	
  
placed	
  on	
  the	
  Web?,	
  when	
  the	
  
page	
  was	
  last	
  revised?	
  

2.  Are	
  there	
  any	
  other	
  indications	
  
that	
  the	
  material	
  is	
  kept	
  current?	
  

3.  If	
  the	
  material	
  is	
  presented	
  in	
  
graphs	
  and/or	
  charts,	
  is	
  it	
  clearly	
  
stated	
  when	
  the	
  data	
  were	
  
gathered?	
  

4.  If	
  the	
  information	
  is	
  published	
  in	
  
different	
  editions,	
  is	
  it	
  clearly	
  
labelled	
  what	
  edition	
  the	
  page	
  is	
  
from?	
  

  Advocacy	
  
1.  Are	
  there	
  any	
  dates	
  on	
  the	
  page	
  to	
  

indicate	
  –	
  when	
  the	
  page	
  was	
  
written?,	
  when	
  the	
  pages	
  was	
  first	
  
placed	
  on	
  the	
  Web?,	
  when	
  the	
  page	
  
was	
  last	
  revised?	
  

2.  Are	
  there	
  any	
  other	
  indications	
  that	
  
the	
  material	
  is	
  kept	
  current?	
  

  Take	
  your	
  photograph	
  or	
  another	
  and	
  build	
  a	
  
website	
  that	
  utilises	
  the	
  criteria	
  for	
  website	
  
assessment	
  

  Authority	
  
  Accuracy	
  
  Objectivity	
  
  Currency	
  
  Coverage	
  
  Theme	
  and	
  style	
  
  Disability	
  access	
  
  Design	
  issues	
  
  Navigation	
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